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About CEAAbout CEAAbout CEA About CEA 

• Mission is to grow the globalMission is to grow the global 
consumer technology industry

• CEA represents more than• CEA represents more than 
2,200 members

CEA k f th• CEA ranks as one of the 
top 15 U.S. trade associations

• Producer of the International CES®



CEA E i t l P li A ti itiCEA E i t l P li A ti itiCEA Environmental Policy ActivitiesCEA Environmental Policy Activities

• Advocacy efforts at local state national• Advocacy efforts at local, state, national 
and international levels on policy issues of 
importance to our members:importance to our members:
– Electronics Recycling

M t i l U– Materials Use
– Energy Efficiency

G G– Green Government Procurement
– Industry Sustainability



Wh t W ’ DWh t W ’ DWhat We’ve DoneWhat We’ve Done

Environmental Sustainability and Innovation 
in the Consumer Electronics Industry

Study released October 21 2008 which benchmarks theStudy released October 21, 2008 which benchmarks the 
industry's progress toward eco-stewardship, from design 
and energy efficiency to green manufacturing and clean 
delivery systemsdelivery systems.



B k dB k dBackgroundBackground

• Study conducted by Technology 
Forecasters Inc. (TFI)

• Sixty-four CE companies, including the top 
20 largest, were sampled.g , p
– Represents 50 percent of the global 

consumer electronics market



Wh ?Wh ?Why?Why?

• First attempt to evaluate and benchmark 
the industry’s environmental achievements

• Educates consumers on what the industry 
is doingg

• Inspires other companies to adopt similar 
practices, and encourages sampledpractices, and encourages sampled 
companies toward further progress



K Fi diK Fi diKey FindingsKey Findings

• Dispels the myth that “going 
green” costs money

• Most sampled companies are 
looking for ways to:g y
– Reduce waste
– Conserve resourcesConserve resources
– Shrink product size



E lE lExamplesExamples

• Electricity use per US$1 million revenue 
decreased by 5–25 percent during the past three 
to four years among those companies thatto four years among those companies that 
achieved reduction

• Two companies reduced electricity use while• Two companies reduced electricity use, while 
continuing to grow, and saved 223,000 tons of 
CO2 from entering the atmosphere, which is theCO2 from entering the atmosphere, which is the 
equivalent of taking 51,000 cars off the road for 
one year



E lE lExamplesExamples

• At least half the companies are diverting 
80 percent or more of their unused 
materials from landfills

• If all 20 companies sent no more than two p
percent of their waste to landfills, nearly 
two million tons of material would be 
beneficially repurposed



Other Areas of FocusOther Areas of Focus

• Eco-Design of Products
• Energy Efficiency• Energy Efficiency
• Green Facilities and 

M f t iManufacturing
• Clean Delivery



C i Hi hli ht dC i Hi hli ht dCompanies HighlightedCompanies Highlighted

B t B T k b k i 117 t• Best Buy – Take-back program in 117 stores
• Nokia – Voluntarily eliminated 200 compounds 

from its products due to questions of health risks 
(prior to RoHS Directive)

• Intel – New microprocessors use 10x less power 
than models from just 18 months ago

• Epson – Winner of 13 Eco-design awards



Companies HighlightedCompanies HighlightedCompanies HighlightedCompanies Highlighted
• HP – 100 Full-time employees dedicated to 

t i bilitsustainability
• Dell – Went carbon neutral in August 2008
• NEC – 1.3 million pounds of waste has been 

kept out of landfills in the past two years, a 
savings of $500,000

• Lenovo – Use of post-consumer recycled 
material in its products, including a monitor 
made with over 25 percent recycled materials



Areas of AchievementAreas of AchievementAreas of Achievement
Facts and Figures

Areas of Achievement
Facts and Figures

• Green Facilities• Green Facilities
– Best Buy, Cisco and Nokia are building or 

retrofitting their facilities to be LEED certifiedretrofitting their facilities to be LEED-certified
• Recycling

N l 600 illi t f d l t i– Nearly 600 million tons of used electronics 
products were recycled by the top 20 CE 
companies from 2003 2007companies from 2003-2007

– Sixty-nine percent of companies surveyed 
participate in recycling effortsparticipate in recycling efforts



Areas of AchievementAreas of AchievementAreas of Achievement
Facts and Figures

Areas of Achievement
Facts and Figures

• Energy Efficiency
– A significant number of the study participants 

reported a 25 percent decline in energy 
consumption over the past four years
Wid d hift f CRT t LCD it– Widespread shift from CRT to LCD monitors 
that occurred earlier this decade has reduced 
average energy use per monitor by about 30average energy use per monitor by about 30 
percent



Wh t’ N t?Wh t’ N t?What’s Next?What’s Next?

• First attempt to evaluate 
and benchmark theand benchmark the 
industry’s environmental 
achievementsachievements.

• Serve as a baseline to 
track future progresstrack future progress.



Wh C I Fi d th R t?Wh C I Fi d th R t?Where Can I Find the Report?Where Can I Find the Report?

• To promote conservation, CEA 
chose to keep the studychose to keep the study 
electronic

• Visit www CE org/green to read• Visit www.CE.org/green to read 
the study and find out more 
about CEA’s environmentalabout CEA s environmental 
initiatives





CEA Empowers Consumers to be GreenCEA Empowers Consumers to be GreenCEA Empowers Consumers to be GreenCEA Empowers Consumers to be Green

• CEA surveys underscore need for 
more information on consumer 
choices

• No centrally available resource to 
provide reliable, accurate and p ,
timely information to consumers 
about reuse, recycling, proper y g p p
disposal, and proper use of 
electronics



CEA E C t B GCEA E C t B GCEA Empowers Consumers to Be GreenCEA Empowers Consumers to Be Green

• Specific challenges faced by consumers 
when it comes to electronics end-of-life:when it comes to electronics end of life:
– Not aware of recycling opportunities
– Unsure about procedures for disposalU su e about p ocedu es o d sposa
– Little known about corporate recycling 

programs
– Electronics recycling seems difficult and 

inconvenient, even costly



• Re-launched at 2007 International CES
R l l t• Recycler locator

• Energy calculator
• Green products database• Green products database
• Corporate programs (16 and growing)
• Electronics recycling FAQsy g
• Energy saving tips, tips for reuse, donation opportunities, 

and more!













O t iti f P t hiO t iti f P t hiOpportunities for PartnershipOpportunities for Partnership

• Need exists for similar web portals 
globally.g y

• CEA considering mechanics of rolling out 
www.myGreenElectronics.org outside ofwww.myGreenElectronics.org outside of 
U.S. 

• Ideas/suggestions welcome!• Ideas/suggestions welcome!



Questions?Questions?

Parker Br ggeParker Brugge
Vice President, Environmental Affairs and

Industry SustainabilityIndustry Sustainability
pbrugge@CE.org
703-907-7765


